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DEFENDS THE TARIFF 


PRESIDENT OF AMERICAN 
PULP AND PAPER ASSOCIA- 
TION URGES ACTION. 


Special Committee of Twenty-five 
Appointed to Compile Statistics to 


Present to Congress — President 


Burbank, of the International Says 
Wages Must be Cut From 2 to 10 
Per Cent. 

At a meeting of the executive com 
mittee of the American Pulp and Pa- 
per Association, held at Niagara Falls 
on Wednesday, action taken 
toward counteracting the efforts now 
being made to have protective duty 
on news and book paper removed. 
\ committee of twenty-five 
named representing all branches of 
the paper trade with instruction to 
compile statistics and have such in- 
formation ready for presentation to 
the Congressional committee when the 
matter is brought up again. 

David S. New York, 
president of the association, opened 
the meeting. He declared that the 
movement against the paper makers 
would ultimately be a severe blow to 
the trade they took drastic 
steps to have the recent duty main 
tained. 


was 


was 


Cowles, of 


unless 


A GLOOMY OUTLOOK, 


He said that the maximum duty on 
paper is now the lowest on the tariff 
list and that if it were reduced or 
wiped out, many plants in this coun- 
try would suffer and that wages gen 
erally would be reduced. It is stated 
that the Canadian mills would benefit 
handsomely, inasmuch as wood can be 
purchased there for $6 a ton while it 
is $12 a ton here. 

Steps were taken to have a perma- 
nent secretary named whose duty it 
will be to gather statistics pertaining 
to the trade in order that this infor- 
mation may be produced in minute 
form when the tariff is taken up again. 

Employes of the International Pa- 
per Company may have to submit to a 
cut in wages ranging from 2 to 10 per 
cent. on August 1, according to a 
statement given out by President Bur- 
bank of the company. 

WAGE AGREEMENT ENDS AUG. I. 

No action will be taken, however, 
until after a conference to be held this 
week between representatives of the 
company and committees representing 
the employes have discussed the whole 
situation, 

The agreement between the 
company and its employes expires on 
August 1, and Mr. Burbank says that, 
inasmuch as wages have been on a 
high basis in the past year and on ac- 
count of the business depression, it is 
likely that reductions may have to be 
made at that time. 

Early this month the management 
effected a reduction of expenses ap- 
proximating $100,000 a year, and at 
the same time the salaries of Mill 
Superintendents, agents, foremen, and 
office employes were cut to an amount 
totaling between $40,000 and $50,000 
annually. 


wage 
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CLARENCE 
PRESIDENT OF THE 


NO LIQUOR ADS. IN MAINE. 
Court Affirms the Constitutionality 
of the State Statute. 

Chief Justice Emery, of the Maine 
Supreme Court, last week handed 
down a rescript in the case of the 


State vs. the J. P. Bass Publishing 
Co., of Bangor, which in effect af- 
firms the constitutionality of the 


Maine statute, prohibiting the adver- 
tising of intoxicating liquors in Maine 
publications. This has been in 
the courts for six or seven years and 
has attracted considerable attention. 
It was prosecuted on complaint of 
officers of the Maine Civil League. 

The rescript is as follows: 

“rt. If a penal statute equally 
susceptible two interpretations, 
that should be adopted which gives 
the statute the effect evidently in- 
tended by the Legislature. 

“2. The statute R. S. Ch. 29, Sec. 
45, forbidding the publication of ad- 
vertisements of the sale or keeping 
for sale of intoxicating liquors in- 
cludes advertisements of intoxicating 
liquors sold or kept for sale without 
the State. 

“3. By the act of Congress (U. S. 
Campl. Stat. 1901, P. 3177), known 
the Wilson act, intoxicating li- 
quors are to a great extent withdrawn 
from the protection of the commerce 
clause of the United States Constitu- 
tion and made subject to the police 
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TEXAS PRESS ASSOCIATION. See page 5. 
powers of the States. Since that act 
the State in the exercise of its po- 


lice powers may lawfully prohibit the 
advertising within the State of intoxi- 
cating liquors sold or kept for sale 
without the State.” 


BRYAN’S APPEAL FOR AID. 


Asks the Democratic Newspapers to 
Help Raise a Campaign Fund. 
William J. Bryan has issued the 
following address to the Democratic 

newspapers of the Country: 


I wish every Democratic paper would be- 


gin the collection of a fund from its sub- 
scribers. There are very few Democrats who 
could not afford to make a small contribu- 
tion, and the people will never be able to 
control the Government until they take on 
themselves the burden of supplying cam- 
paign funds. As long as a few men furnish 


the money to finance a campaign, these men 
will exert an undue influence upon the Gov- 
ernment. 

It seems that we have reached the _ end 
of corporate contributions, and this is a 
step in advance, but the individuals who 
control these favor-seeking corporations may 
still dominate politics by furnishing the 
sinews of war. The Democratic Party has 
struck a blow at this system by limiting 
contributions to $10,000 and _ providing for 
publicity before election. The Republican 
Party has so far refused to join with us 
on this proposition, but public sentiment 
may yet compel it to do so. 
have no doubt that the Democratic Party 
will receive contributions from more indi- 
viduals than ever contributed to any cam- 
paign, and there is no reason why the en- 
tire sum necessary should not be supplied 
by contributions from the masses. If every 
Democratic paper will take the matter up 
and lend a helping hand we will soon have 
money enough in the treasury to provide 
for legitimate campaign work, and that is all 
we want. 
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NWSSATIBOOVSPAPER WORKERS 
2p ARE ) MAKE LIFE 
WORTH LIVING. 


Councilman Sullivan Attempts to 
Clean Out the Coeur d’Alene Press 
Office and Is Now in the Hospital 
—Horn and Hoof a New Monthly 
Launched at North Yakima—Wed- 
ding Bells Ring Merrily. 


(Special Correspondence.) 


Spokane, Wash., July 18.—Miss 
Mildred L. Bowen, of Minneapolis, 
and Harry A. Miller, editor of the 
News, at Ferrell, Ida., were married 
at the home of Mr. and Mrs. John 
M. Long, 2330 Broadway, Spokane, 
Wash., a few days ago, the ceremony 
being performed by Rev. M. Rock- 
wood. They will live at Ferrell. The 





bride traveled to Spokane from Min- 
neapolis unattended and procured the 
marriage license at the Spokane 
County court house, because, as she 
laughingly explained, the groom was 
busy getting ready for the wedding 
and attending to his business affairs 
at Ferrell. The couple grew up to 
gether in Minneapolis and the engage- 
ment antedates the coming of the 
groom to the Northwest. 


The Rev. J. Gordon McPherson, of 
San Jose, Cal., managing editor of the 
Forum, the official organ of the grand 
lodge of colored Masons in California, 


has been called to Cavalry Baptist 
Church, colored, of Spokane. He is 
spoken of as “the eloquent soldier 
evangelist,” and is a strong writer. 
Mrs. McPherson is widely known on 
the Pacific Coast as a_ successful 
worker among the Sunday Schools 


and young people’s societies. 


Guy McL. Richards, one of the best 
known stockmen in the Yakima val- 
ley, has issued the Horn and Hoof, a 
monthly, at North Yakima, Wash. 
The first issue contains 32 pages of il- 


lustrated reading and _ advertising 
matter. The leading article is by 
Prof. W. J. Spillman, of the United 
States Department of Agriculture, 


formerly of Pullman, Wash., who in 
an editorial note states that he made 
the first contribution to the Pacific 
Coast Dairyman, issued at one time 
by the publisher of Horn and Hoof. 
The Dairyman was one of the most 
successful papers of its class in the 
Northwest. The new publication is 
replete with good information for the 
cattle and horse men of the country. 


Bert F. Savage, a newspaper writer 
at Lewiston, Ida., and correspondent 
for Portland and Spokane papers, was 
brutally assaulted recently by William 
Dwyer, who was convicted and sen- 
tenced last year on a charge of subor- 
dination of perjury in a case growing 
out of the land frauds in northern 
Idaho. Dwyer met Savage in the lob- 
by of a hotel and induced him to go 
to a nearby saloon where the assault 
took place. David Royalty, the po- 

















liceman who arrested Savage and al- 


lowed Dwyer to escape, was dis- 
missed from the force. 

Councilman J. T. Sullivan went to 
the office of the Press at Coeur 


d‘Alene, Ida., to “clean out the shop” 
as he termed it. Mr. Sullivan was 
angry at articles that had appeared in 
the paper criticising his work in the 
council. When he comes out of the 
hospital he will—but that’s another 
story. 


Miss Lizzie M. Walker, daughter of 


W. W. Walker, and formerly asso- 
ciate editor of Wentzville (Mo.) 
Union, and Leland Lucy, a_ rich 


rancher of Cunningham, Wash., were 
married at the home of Mr. and Mrs. 
V. K. Whitaker in Spokane recently. 


Wiliam F. Guion, formerly sport 
ing editor of the Spokesman Review, 
of Spokane, died at his home in Pen- 
dleton, Ore., recently of diabetes. He 
was 41 years of age and leaves a 
wife and one son. Mr. Guion 
clever newspaper man, and his ability 
was highly esteemed by all who knew 
him. After leaving Spokane he 
managing editor of the Statesman at 
Walla Walla, Wash., for some time, 
and for the past year had been busi 
manager of the Daily Tribune 
at Pendleton. 


was a 
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H. G. James, publisher of the In- 
dependence (Kas.) Daily Reporter, 
and Mrs. James were in Spokane July 
14, and entertained by 
Grant Monroe, a former newspaper 
man, secretary of the Chamber 
of Commerce. They are on a trip to 
Puget Sound and the Pacific Coast, 
and will visit their old home in 
Angeles 


were Levi 


now 


Los 


Announcements have been received 
in Spokane of the marriage of James 
Burt Miner to Miss Jessie Lightner 
Schulten, at Minneapolis, June 30. Mr 
Miner was a reporter on the staff of 
the Chronicle here nine years ago, 
and has a large circle of friends in 
the Northwest He is 
structor in psychology 


now an in- 
at the Univer 


sity of Minnesota 
W. L. Penny, one of the publishers 
of the Wardner (Idaho) News, was 


in Spokane a few days ago on the 
way home after a sojourn on his 
ranch, near Waterloo, Stevens Coun 


ty, Wash 
The body of J H 


paper cartoonist, formerly employed 
in Spokane, and at Wilson Creek, 
Wash., who died at Baker City, Ore., 
July 4, was brought to Spokane for 
burial. The Rev. J. W. Allen 
the funeral service. 

G. E. A. Bond, formerly a news 
paper man at Chicago, has been ap 
pointed assistant secretary of the 
National Apple Show Assaciation of 
Spokane, which will award $50,000 in 
premiums at its festival, December 
to 12. Avucust Wo tr. 


Brinnion, a news- 


reac 








**In 
Philadelphia 
nearly 

every body 
reads 

The Bulletin.”’ 


NET AVERAGE FOR MAY 


246,909 


COPIES A DAY. 

















NEW POLITICAL WEEKLY. 


The Ledger, a Democratic Newspaper, 
Makes Its Appearance in New York. 
The latest newspaper to be launched 
on the journalistic sea in New York 
City is the Ledger, a political week- 
ly, issued every Saturday by the Long 
Acre Publishing Company, of which 
George Harrison McAdam, librarian 
of the Press Club, is president, and 
Miss M. E. F. Quinn is secretary. 
The first number, which bears the 
date of July 18, has made a favorable 
impression, both because of its neat 
and attractive appearance and the in- 
teresting reading matter it contains. 


The Ledger will support William 
Jennings Bryan 

The half tones used are of excel- 
lent workmanship and the paper on 


which they are printed is of good 
weight and quality. 

The business manager of the Ledger 
is T. C. Quinn, formerly editor of the 
Daily News, and the editor is John 
M. Quinn, formerly of Montana, 
where he edited the Butte Miner for 
several years. 

The managing editor is William E. 
Callahan, formerly of the Daily News 
P. J. O'Leary, of Boston and New 
York, looks after the advertising de- 
partment, and “Billy” Smith and Pat- 
rick O’Brien take care of the circu- 
lation. On the reportorial staff are 
William Fletcher, “a ip Tansey, 
George Brown and George Wilkes. 
The woman’s page is under the ca 
pable management of Mrs. Kate 
Rohrer Cain, aided artistically by her 
husband, Neville Cain. 

CHANGES IN INTEREST. 

The Parsons (Tenn.) Journal, a 
Democratic weekly, has been sold by 
Sterling G. Barry to A. L. Austin, of 
Greenville, Miss. 

A. 8S Peacock, obliged by ill health 
to quit work, has leased the Attica 
(Ind.) Harry and William 


Ross. 


Press to 


The Sheridan (Wyo.) Post, the lead 
ing Republican paper of northern 
Wyoming, published semi-weekly, has 
passed into the hands of new owners. 


The Clark (S. D.) Republic-Courier 
K. Coe. 





has been acquired by J. 

The Havana (Fla.) News, with R. 
A. Gray, as editor, has made its de 
but Five ago Havana 
sisted of a railway station. To-day 
it has 1,000 inhabitants. 


years con- 


The Cold Spring (N. Y.) Republi- 
can has given up the ghost. As the 
town has two other weeklies it won't 
suffer for lack of newspapers. 


The Watertown (Wis.) 
Leader, established two years ago, 
has gone out of business. The Week- 
ly Leader will be continued with Col. 
P. H. Swift as editor: 


Daily 


The Springfield (Vt.) Reporter has 
been sold by F. W. Stiles to the 
Springtield Printing Company, a re- 
cently organized corporation having a 
capital stock of $15,000. H. A. Bing- 
ham will be the editor. 


The Cairo (Ill) Bulletin, for years 
the official organ of the Alexander 
County Democracy, has been bought 
Parsons, W. H. Halliday 


and others, of Cairo. 


by Ger ree 


The Charles City (la.) Daily Press 
and Semi-Weekly Advocate have been 
purchased by Postmaster Henry, of 


the Charles City Weekly Herald. 
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MUNSEY’S NEW DAILY. 





Philadelphia Evening Times Made Its 
Debut July 1s. 

Frank A. Munsey’s latest newspa- 
per venture is the Philadelphia Times, 
which made its first appearance July 
15. It is an attractive looking, seven- 
column daily of twelve pages. For a 
first issue it was a wonder. There was 
nothing about it to indicate that it had 
just been born. The news was well 
balanced, the departments showed no 
sign of haste in their preparation, and 
the advertising columns were well 
filled with the announcements of some 
of Philadelphia’s most conservative 
business houses. The Times is inde- 
pendent in politics. 





BRYAN’S NEW DEPARTURE. 


Candidate Will Write Signed Editor- 
ials for the Democratic Press. 
“Mr. Bryan’s campaign will have at 
least one novel feature,” said William 
EK. Gonzales, editor of the Columbia 
(S. C.) State, on returning home from 
the West where he visited the Demo- 
cratic standard bearer at Fairview. 
“That feature will be the resort to 

the press rather than the platform. 

“When I appealed to Mr. Bryan to 
make a vigorous speaking campaign 
as in 1896,” said Mr. Gonzales, “he 
said he could be effective in 
writing arguments for democracy that 
newspapers can use if they will, over 
his signature. 

“When | saw him last week it was 
Mr. Bryan's intention to deliver two, 
perhaps three, speeches in New York 
State, one of them in New York City, 
and six or eight speeches in the States 
of Illinois, Ohio and Indiana. The re- 
mainder of the campaign Mr. Bryan 
expects to stay at home and prepare 
letters or articles in the nature of 
signed editorials for such newspapers 
them. He will also dis 
cuss the with any democratic 
speakers that wish to consult him.” 


more 
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San Francisco’s New Daily. 

The Calkins Syndicate has begun 
the publication of a new evening daily 
newspaper in San Francisco called 
the Daily Globe. The paper receives 
the news service of the United Press 
\ssociations. The Calkins Syndicate 
owns the Fresno Herald, the Nevada 
City Miner-Transcript and the Sacra 
mento Union 


International Paper Co.’s Earnings. 

Net earnings of the International 
Paper Company for the year 
ended June 30 last after deduction of 
taxes and fixed charges, it is reported, 
will show a balance of a trifle more 
than $1,500,000, equal to 6.7 per cent. 
on the $22,406,700 preferred stock. 
This compares with net for the pre- 
ferred of 7.2 per cent. in the year 1907 
and 8&8 per cent. in 1906. 


fiscal 


Two Trade Papers Sold. 

Moody's Magazine and its book 
business, with the exception of 
Moody’s Manual, have been sold to A. 
W. Ferrin, formerly of the Ameri- 
can Press Association. 

The Glass and Pottery World, 
owned by Porter, Taylor & Co., Chi- 
cago, has been acquired by the Trade 
Magazine Association of New York, 
publishers of the House Furnishing 
Review, Park Place and West Broad- 
way. Both sales were effected 
through Harris-Dibblo Co., brokers, 
of New York. 
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EDITOR TURNS THE TABLES. 
Requires Gas Company to Deposit 
Cash to Guarantee Payment of Bill. 
When the local manager of the 
Logan Natural Gas & Fuel Company 
called at the office of the Shelby (O.) 
Daily Globe to place an advertisement 
in that paper, he was informed that a 
deposit of $10 would be required to 
insure the payment of the company’s 
advertising bills during 1908. He was 
informed that the paper had adopted 
a rule that all foreign corporations 
owning less than $500,000 in real es- 
tate in Shelby must deposit $10 to 
guarantee payment of advertising bills. 
The rule adopted as a _ re- 
taliatory measure against the gas com- 
pany, which requires users of gas to 
make a deposit of $10 before gas will 
be furnished. 


Was 


Published in a Box Car. 


Benbow City, the new boom town 
recently established near Alton, IIL, 
already has a newspaper. It is pub- 
lished in a box car, because the editor 
couldn't find any other shelter for 
his press and type. Its real name is 
the Benbow City News, but the people 
of the town nicknamed it the “Box 
Car Gazette.” The paper has a good 
run of ads. and is making its presence 
felt by advertising needed improve- 
ments in the place. 





To Become an Afternoon Daily. 

It is reported that the Paducah 
(Ky.) Register, which suspended some 
time ago, will be revived as an after- 
noon paper. The plant was recently 
sold to Warner Moore, the managing 
editor, for $6,100. 


NEW INCORPORATIONS. 


Most Famous Publishing Company, 
Springtield, Mass.; publishing; capital, 
President and treasurer, Al- 
bert E. Wier, Brooklyn; clerk, George 
\W. Cross, Springtield. 


d10,000. 


Breeze Publishing Company, Tusca- 
loosa, Ala.; incorporated with $10,000 
capital stock by John T. Bealle, R. H. 
Little, Tom Garner and John Wills. 
Courier Publishing Company, 
H.; capital stock, $5,000. 


The 
Littleton, N. 


Good Cheer Publishing Company, 
New York; to publish magazines and 
papers; capital, $5,000. Incorporators: 
Arthur Marino, No. 2303 Eighth ave 
nue; Frank Chodrov, No. 52 East 
Eighth street; Irving C. Simmons, No. 
303 West 133d street, all of New 
York. 

Elizabeth Evening Times Company, 
Elizabeth, N. J.; publishers and print- 
ers; capital, $600,000. Incorporators: 
Nelson E. Barton, Arthur A. Balkey, 
Carolyn J. Barton, as above. 
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PAPERS ARE SO EASY! 


Business Concerns That Are Endeav- 
oring to and Do Secure Space 
Without Paying for It— 
Some of Their Letters. 


These are the days when the news- 
paper publishers in town and coun- 
try are besieged by advertisers who 
want space without paying for it, or 
at a fraction of its value. 

They send out mimeographic let- 
ters containing all sorts of arguments 
showing why the publisher should 
print his ads for little or nothing. 

The publisher of a prominent Pat- 
erson (N. J.) newspaper recently re- 
ceived from Hines & Potter, of Boston, 
an offer of two pairs of suspenders 
for the fools are not all dead yet. 
wide and four-inch deep ad for four 
months. The letter reads as follows: 


Dear Sir:—These warm months mean dog 
days for the publisher who is seeking new 
advertising, a fact brought forcefully to our 
notice through the many propositions received 
in an endeavor to secure our cash interest in 
their space. During this season when for 
various other reasons old contracts are ex- 
piring without renewal and new ones are so 
hard to get, you must with considerable re- 
luctance observe the absence of our attrac- 
tive Bull Dog Suspender advertisements from 
your columns, 

This absence is the source of as much re- 
gret to us as it is to you, for we have been 
watching your publication’s improvements. 
There are too many publications, however, 
many of them entirely unsuited to our com- 
modity, to warrant promiscuous indulgence, 
much as we beret like to patronize them all. 

And while we do not question the probavle 
worth of your space, at the same time, we 
are compelled to limit our cash appropriation 
to mediums that we know are absolutely pro- 
ductive. Would you care to accept a propo- 
sition that would put you on our cash list? 

What we propose is to send you two pair 
of our best suspenders for your personal use 
during the running of the “ad” at the same 
time sending you a cut similar to the en- 
closed proof for insertion four months, final 
payment to be figured at 25 cents on every one 
dollar’s worth of business created, as per the 
terms of the advertisement, through key 
number assigned with the understanding that 
if your readers show sufficient enthusiasm in 
responding we will put you on our cash list 
for continuance, 

The demonstration will put you to no ex- 
pense and very little trouble as the plate is 
already set and its insertion means but a 
slight curtailment of your reading matter. 

We hope you will accept and that you will 
send copy of latest issue so we can ‘see size 
and screne cut to supply when you reply. 

Thanking you in advance for a_ prompt 
response, and in wishing you a_ prosperous 

season we trust you will accept what we pro- 
pose in a friendly spirit. 


We presume there are in the coun- 
try somewhere newspaper publishers 
who will use the electro of the ad. 
instead of boiler plate and accept the 
two pairs of suspenders as payment; 
for the fools are not all dead yet. 

That the Laughlin Manufacturing 
Co., of Detroit, Mich., manufacturers 
of a fountain pen, is trying to “work” 
the press is shown by the following 
letter which was recently received by 
the publisher of one of the largest 
and most successful trade papers in 
the country, located in Boston: 


Dear Sir:—Referring to your recent favor 
soliciting our 6-in. s. c. copy for the Re- 
corder the thing that throws the advertiser off 
and renders selection of mediums suited to 
his copy a difficult task is the disposition on 
the part of the majority of publishers to as- 
sure the advertiser that their medium is suited 
to the copy; this all too common practice 
places the advertiser in such position that he 
is unable to make intelligent selection of 
mediums for his copy, so that when the pub- 
lication that really is suited to his copy comes 
along, he is not able to select it from the rest. 
Ve take the position, that it is quite as 
much to the publishers’ interest to locate copy 
that is suited to his medium, as it is to the 
advertisers’ interest to locate a medium that is 
suited to his copy, and have often thought 
that it is not entirely fair for the advertiser 
to bear the entire burden of necessary ex- 
perimenting to bring information of such 
conditions to the fore, because the benefits 
from getting copy and medium that are suited 
to each other together, is shared by publisher 
and advertiser alike; we believe, therefore, 
that where the publisher really believes his 
medium suited to the copy, it is not entirely 
consistent to expect the advertiser to bear the 
entire burden of the risk, while the test is be- 
ing conducted, especially since, as a matter 
of fact, if the Recorder proves suited to our 
copy our recent proposition to allow you to 
per cent. of the returns we receive will amount 
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to practically a cash basis one at your rates. 
We are not, therefore, in position to make you 
a better proposition until we have something 
tangible to show that the Recorder is suited 
to our copy—we have, however, a plan for 
giving you a check, on the returns, but that is 
another story. 


Both of these concerns, it will be 
noticed, were perfectly willing, nay 
even anxious to have their ads. run 
in those papers, so long as_ they 
didn’t have to pay for their insertion. 
In effect, they asked the publishers 
to attempt to sell goods for them, 
but decline to pay them for their 
trouble or any expenses that might 
be incurred in working for them. 

The best business. houses of the 
country do not try to get the news- 
papers to work for them for nothing. 
They are willing to pay for what they 
receive, because they are not beg- 
gars or dependent upon the charity 
of publishers. 

The gold brick men are also active 
in the newspaper field. Their special 
effort is directed toward unloading 
upon the editors, in exchange for ad- 
vertising, merchandise of various 
kinds at about twice the price it 
would bring for cash. No wonder so 
many country newspaper men who 
accept such offers go to the wall. 





Editor’s Slayer to Have Speedy Trial. 

Archibald Herron, who shot and 
killed the Rev. S. B. D. Prickitt, edi- 
tor of the Metuchen (N. J.) Recorder, 
July 15, has been indicted for mur- 
der by the Grarid Jury and will prob- 
ably be brought to trial July 27 or 
August 3. Herron put Prickitt to 
death because some years ago when 
recorder of the borough the latter 
had sent him to jail for ten days for 
drunkenness. 





Kaufmann Buys Police Chronicle. 

D. L. Kaufmann has taken’ over 
the controling interest in the Police 
Chronicle, and is now both editor and 
publisher. He is making marked im- 
provements in a newspaper which al- 
ready filled its field admirably. Un- 
der his sole direction the Chronicle 
shows a marked increase in advertis- 
ing of a high-class, more especially 
real estate and official legal advertis- 
ing. 





New Ad. Record in St. Louis. 

The St. Louis Republic, in its Cen- 
tennial number, printed 676 columns 
of paid advertising, 112 more than 
were ever previously published in one 
day by a St. Louis newspaper. There 
were 2,144 individual advertisements. 
One hundred and sixty-three of them 
were display ads., and there were 
1,081 ads. in the classified columns. 

‘ 





New York Times Offers a Cup. 

The details of the double, trans- 
continental endurance automobile 
contest from New York to San Fran- 
cisco, to start August 22, have been 
made public. The New York Times, 
which is regarded as the special pat- 
ron of automobile contests, has of- 
fered a cup which will be awarded 
to the car making the best time and 
the best endurance record. 





Walker Still With International. 

Ryan Walker, head of the cartoon 
department of the International Syndi- 
cate, of Baltimore, writes us that he 
has not been engaged by the Wardon 
Specials to take charge of their car- 
toon department, as was stated in 
these columns last week. Mr. Walker 
is‘ pleasantly situated with the Inter- 
national and will continue in its serv- 
ice indefinitely. 





FOR PERSONAL LIBERTY. 


New Paper Launched to Fight for 
Liberal Laws. 

Frank W. Thorp, formerly racing 
editor of the Evening World, has 
started a new weekly called Personal 
Liberty. As its name _ implies, it 
teaches the gospel of personal liberty 
—the right for one to decide for him 
self what is proper and moral. One of 
its purposes is to fight the cause of the 
race tracks, and another, to help the 
liquor men in combatting the pro- 
hibition movement. The initial issue 
of July 8 consisted of 16 pages and 
cover. It contained timely articles by 
Karl Decker, Frank Thorp, Will P. 
Pond and others. 

The publishers offer these prizes: 

$20 in gold for the best written ar- 
ticle on “Personal Liberty.” 

$10 in gold for the best written ar- 
gument in favor of “Sunday Base- 
ball.” 

$10 in gold for the best written ar- 
ticle in favor of the “Sunday The- 
atre.” 

$10 in gold for the best written ar- 
gument on “Why the Percy-Gray 
Law Should Be Restored to the Stat- 
ute Books.” 

$10 in gold for the best written ar- 
gument against “Prohibition.” 


COURT ESY OF PUBLISHERS. 


Mr. Post Says Public Is Not Inter- 
ested in Newspaper Squabbles. 
Charles W. Post, of the Postum 

Cereal Co., recently wrote a letter to 

the editor of the Battle Creek En- 

quirer, in which he explained his 
views on the relations which should 
obtain between newspaper publishers. 

As the letter contains many sensible 

suggestions, we reproduce it below: 


It seems there should be some reasonably 
well defined policy governing the treatment 
of one another by competitive newspapers in 
a medium-sized town. I am satisfied the pub- 
lic quickly weary of the exhibition of personal 
enmity when the columns of the papers should 
be used for the dissemination of interesting 
news and the voicing of sentiments encour- 
aging the upbuilding and growth of the town. 

newspaper stands in the eye of the pub- 
lic very much in the light of an individual, 
and if that individual presents to his friends 
and the public generally an attitude of 
egotism, self-placed vanity and makes use of 
false statements to or himself up, and of 
denunciatory statements regarding everyone 
else, he soon wins for himself an isolated po- 
sition and would-be friends avoid him. 

How long do you think a man could retain 
friends if he stated publicly each day _ that 
he was the best dressed (printed) individual 
in town or that no one else in town had as 
many hearers for what he had to say or that 
his information was always given out first and 
originated with him, or that everyone else 
who spoke of affairs of the cay were simply 
imitators and phonographs. 

1 believe that the same rule of courtesy 
which obtains among men of affairs, might, 
with very excellent results, be practiced 
among publishers, and a newspaper could very 
properly proclaim its circulation in truthful 
terms and advocate patronage to its advertis- 
ing columns as a profitable investment. But 
assertions of the largest circulation in town or 
county, and implication that no competing 
paper is worthy of consideration is neither 
courteous to a business competitor nor pleased 
to readers. One generally gets back about 
the kind of coin sent out. 

I have observed that the man who always 
has a good word for other people, most al- 
ways receives a good word from other people 
and I think this same principle would apply 
to newspapers This does not by any means 
imply that extended paragraphs or columns of 
papers be used for laudation of a competing 
newspaper, but it does mean that whenever 
it beecmes necessary to refer to the competi- 
tor, the reference be made with the courtesy 
which would govern the same conditions be- 
tween man and man. 

This rule, it seems might be carried out 
and still permit the widest range of criticism 
of policies advocated by competing papers, par- 
ticularly those which might relate to the wel- 
fare of the community and criticism of prin- 
ciples and_ policies of contending political 
parties. All of this kind of natural clash in 
human affairs can proceed with dignity and 
self respect, both of which seem to disappear 
during the periods of personal vituperation 
between one editor and another. 

I believe newspaper readers will appreciate 
an entire absence of unfriendly and harsh 
criticism or sneering remarks in the columns 
of their favorite newspaper, and_ that they 
will admire the newspaper which reflects in its 
columns the dignity and courtesy of some up- 
right man at the head. 





President Stew | Receives Many Com- 
pliments on Bureau Service. 

In the last issue of the Eprror AND 
PUBLISHER was printed a number of 
letters showing the appreciation of 
some of the patrons of the Hearst 
News Service for the prompt, accurate 
and unbiased reports of the Republi- 
can and Democratic National Conven- 
tion furnished by that news gathering 
and distributing organization. 

Since these letters were printed C. 
J. Mar, president of the Hearst News 
Service, has received scores of others 
of the same enthusiastic tenor. They 
tell of the accurate, unbiased snappy 
stories sent out by the bureau from 
Chicago and Denver. In the letters 
are found expressions like these: “In 
many of the convention's most impor- 
tant details we had distinct ‘beats’ 
over our contemporaries.” “For ac- 
curacy, dispatch, life and detail, the 
Hearst News Service Denver service 
could not have been surpassed.” “It 
enabled us to announce the main hap- 
penings in sufficient time ahead of our 
contemporaries to increase our pres- 
tige in this locality.” “It is particu- 
larly on the quick transmission of the 
broad lines of convention business 
that | want to compliment you, as we 
are taking from two other sources and 
your leased wire report was several 
minutes in advance of the field.” 
“What you sent us was the kind of 
news our readers wanted—the facts 
were there and there was no effort to 
boost any man or party.” Similar ex- 
pressions might be indefinitely multi- 
plied. 

The Hearst News Service has good 
reason to feel pride in the way its 
patrons show their appreciation of the 
excellent service it is sending out. 








Dayton News’ Staff Outing. 

The members of the staff of the 
Dayton (O.) Daily News, their wives 
and lady friends, had an outing at 
Overlook Park, that city, on Tuesday 
evening, that they will long remem- 
ber. The merchants of the city vol- 
untarily provided them with a lot of 
good things to eat and drink, and this 
contributed greatly to their enjoy- 
ment. After supper there was danc- 
ing in the park, and a good time gen- 
erally. 








The German Daily 
Gazette Pub. Co. now 
controls the entire Ger- 
man field in Philadel- 
phia. 

Morgan Gazette, 
Evening Demokrat, 
Sunday Gazette and Neue 


Welt, 
Staats Gazette (Weekly). 


The General Advertiser 


Should consider the fact that 
there are over 350,000 Ger- 
mans in Philadelphia, and 
that the Gazette’s publica- 
tions thoroughly cover this 
field 

Examined by Assoc. fails 

can Advertisers. 


WRITE FOR RATES. 
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THE BUSINESS OUTLOOK. 


A country having such extraordi- 
nary natural resources as the United 
States soon recovers from the effects 
of a panic, no matter how serious it 
may have been. Workshops may shut 
down, ships may go out of commis- 
sion, sales of merchandise may fall 
off, but the sun still shines and the 
crops continue to grow. 

The foundation of our country’s 
prosperity is not to be found in Wall 
Street, in New York City, or in any 
one of the great centres of commerce. 
It is to be found in the mines, the 
forests and in the agricultural dis- 
tricts. As long as men can dig wealth 
from the earth’s hidden treasure fields 
or produce it by the growing of crops 
there need be no fear of a permanent 
or even an extended financial strin- 
gency. 

Reports received from correspond- 
ents in various parts of the country 
show that this year’s corn crop will 
be the largest ever harvested. The 
wheat yield, while not as large as was 
expected, will be only a few hundreds 
of thousands of bushels short of the 
average. Not in yerqs has fruit been 
more abundant. While the East and 
some portions of the West are suf- 
fering from a lack of rain, neverthe- 
less the vegetable crop is in an excel- 
lent condition. 

James J. Hill and Melville E. In- 
galls, two of the shrewdest railroad 
men in the United States, have recent- 
ly asserted that the business depres- 
sion is over and that the beginning of 
a new era of prosperity is at hand. 

All of this is good news to the 
newspaper publishers. The resump- 
tion of trade activity means the light- 
ing of furnaces in the iron and steel 
plants, the opening of factories that 
have lain idle for six months, more 
freight for the railroads and steam- 
ships, and an extension of our com- 
mercial activities abroad. 

The two million men who have been 
idle and dependent upon their sav- 
ings of former years, will soon be at 
work again and have money to spend 
for needed supplies for their homes 
or for luxuries. 

It should also be remembered that 
there are in this country millions of 
men and women who, although pos- 
sessed of ample means, have curtailed 
their expenses for months as a mat- 
ter of precaution, not of necessity, 
and who, now that confidence is re- 
turning, will be all the more eager to 
make purchases. 

When the mills are busy, when the 
crops are abundant, and when the 





remunerative 
occupations, advertising is certain to 


people are engaged in 


The manufacturer 
or the mechanic who has something 
to sell knows that there is no better 


bring big returns. 


way to move his goods than by means 
of printer’s ink. You don’t have to 
argue with him for several weeks to 
convince him of the fact. 

Therefore we believe we are war- 
ranted in saying that this falls’ busi- 
ness in the advertising field will be 
eminently satisfactory to the news- 
paper publishers. The may 
not be as large as two years’ ago, but 
the net income will be 
great, because of the 


volume 


almost as 
increases in 
rates. 

A glance at the “Tips for Business 
Men” column elsewhere in this issue 
will convince anybody that there’s 
“something doing” already in the bus- 
iness world. During July and August 
most large concerns lay out their ad- 
vertising campaigns for the fall and 
winter. The number of inquiries for 
rates, made of both agents and pub- 
lishers, shows that the progressive 
people of the country are waking up 
and getting ready for business. 

Now is a good time for the publisher 
to begin a strong canvass for contracts 
for space. While some of the heads 
of commercial enterprises may be 
away on a vacation, it is probable that 
in most instances they will be found 
at their desks, in spite of the heat. 





The Atlanta Georgian is doing ex- 
cellent work in exposing the evils of 
the convict lease system which is at 
present a disgrace to the State. It 
has shown that the convicts are treated 
worse than cattle, in spite of the very 
excellent rules governing their care 
established by the Prison Commis- 
sion. It is to be hoped that the Geor- 
gian’s efforts to secure the appoint- 
ment of a commission to investigate 
the subject will be successful. 





Wiliam J. Bryan, editor of the 
Commoner, and, incidentally, Demo- 
cratic candidate for President, has is- 
sued an appeal to the Democratic 
newspapers of the country asking 
them to begin the collection of a cam- 
paign fund from their readers and sub- 
scribers. As Mr. Bryan has an- 
nounced that no corporation contri- 
butions, which, in previous cam- 
paigns, have constituted the bulk of 
the sinews of war, will be accepted, it 
follows that the masses must supply 
the money needed to carry on the 
work of the organization. There 





is certainly no better way of rais- | 


ing money for a popular cause then | 


the 
$ryan makes no mistake in 
publishers to come to the 
party. 


through newspapers, Mr. 
asking the 


aid of the 


and 





NEWSPAPERS AND LIBRARIES. 


An Englishman’s Criticism Does Not 
Please a Boston Librarian. 


I. W. Sutton, chief librarian of 
Manchester, England, who recently 
visited the United States for the pur- 
pose of studying library methods, is 
quoted as saying that he was sur- 
prised at the newspapers 
in the public libraries of the coun- 


absence of 


try. He thought that the reason for 
this was that newspapers were not | 
considered to possess either educa- 


tional or literary value. 

H. G. Wadlin, head of the Boston 
Public Library, in commenting on 
Mr. Sutton’s remark, said: 

“T think it highly probable that 
Mr. Sutton has been misquoted or 
that his remarks have been so abbre- 
viated that they convey an erroneous 
impression. The distinguished Man- 
chester librarian spent several days 
in Boston inspecting our library and 
he is too well informed to make such 
a mistake. 

“No one disputes the value of the 
newspaper. We don’t subscribe to 
them for their literary value. People 
don’t read them for that purpose. We 
take about 300 newspapers, from all 
over the country. In selecting them 
we do not aim for the one having the 
highest literary standard, but the one 
which has the most reliable news. 

“You don’t approach a newspaper 
in the same frame of mind that you 
take up a book of essays. You want 
your paper to give the news in clear 
concise English, and that is the sort 
of newspaper we try to put on our 
files. 

“Every large library, to my knowl- 
edge, keeps daily newspapers on file.” 





Shrinking of M. O. Circulations. 

It is estimated that since the Pos- 
tal Department adopted a rule limit- 
ing single copies to ten per cent. of 
circulation the output of the mail- 
order journals has shrunk from 25,- 
000,000 copies a month to 12,000,000, 
and a score of papers having a com- 
bined circulation of 6,500,000 have 
disappeared. It ‘s probable that by 
the time the sifting process is com- 
pleted, 10,000,000 will represent the 
total circulation of all the mail order 
mails in the United States. 
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McNALLY’S BOOK FOR POPE 


Tribune Reporter’s Record of Catho- 
lic Celebration Sent to Rome. 
When Archbishop Farley sailed for 
Rome last Saturday he took with him 
copies of the official record of the re- 
cent centennial celebration of the 
Catholic Church in this city, com- 
piled for him by Augustin McNally, 
the New York Tribune’s theatrical 
reporter. It is called, “The Catholic 
Centenary As a Newspaper Man Saw 
It.” One of the books is for Pius X, 
and another for the Papal Secretary 
of State, Cardinal Merry del Val. The 
Papal copy was printed on old clois- 
ter paper and bound in white vellum. 
It will be placed in the Vatican Li- 
brary, and will be the first work from 


| the pen of an active newspaper man 


to find a shelf in that famous institu- 
tion. 

The idea of making a permanent rec- 
ord of the Catholic Centennial occurred 
to Mr. McNally while at dinner with 
some friends in the theatrical district 
two days before the big parade. A 
week later the book was in the hands 
of the binders. Ex-Justice O’Brien 
wrote an introduction to the book and 
William Winter “A Closing Word.” 
Mac says he is deeply grateful to all 
the city editors in town for the kind 
consideration given him in the news 
columns. All of the papers helped 
him with notices. 

Mr. McNally came to New York 
from Pittsburg, where he had worked 
on the Dispatch, ten years ago. He 
has been with the Tribune four years 
and last fall was taken from the re- 
write desk to act as assistant to Wil- 
liam Winter, the venerable dramatic 
critic. A Western syndicate has ac- 
cepted a serial story written by Mr. 
McNally, called, “By Light of the 
Moon.” * 


Herald’s New Sunday Editor. 

Cleveland Moffett, who has just 
been appointed Sunday editor of the 
New York Herald, was connected 
with the Herald from 1887-1892. He 
held down the foreign editor’s desk 
of the New York Recorder, 1893-4, 
and then gave up newspaper work to 
become a special magazine contribu- 
tor. His articles have apeared in Col- 
lier’s, Saturday Evening Post, Mc- 
Clure’s, Harper’s Century, and other 
publications. Mr. Moffett is now 
abroad, but is expected back in a few 
weeks. Randolph Lewis, in the mean- 
time, is the acting Sunday editor. 

His work on the paper during the 
last three weeks has attracted much 
attention. 











THE EXCHANGE EDITOR. 


We who write the jokes and verses and the wiser graver things, 
Plume ourselves upon the swiftness of publicity’s broad wings; 


Saying: 


“See how folks appreciate the dazzling thoughts I think! 


How they keep forever seeking my refreshing stream, to drink!” 
But we give scant recognition—at the most not half enough— 
To the man with paste and scissors, who perpetuates our stuff. 


In a dusty, littered corner of a roomremote he sits, 
Nameless, creditless and humble; scanning all the spicy bits. 
In the mountain of exchanges he examines, one by one, 


Reading brilliant mots unnumbered, 


with no outward glint of fun; 


Seeing only bricks and mortar for thebuilding of the sheet— 
Filling vacant nooks and corners with his widely-garnered meat. 
Ours amid the flotsam, jetsam of the paper sea he finds; 

His the thanks if e’er his public knows the working of our minds. 


So, when next we see our paragraphs with credit-lines attached, 
’Mongst the wealth of wit and wisdom from a thousand sources snatched, 
Ere we burst off any buttons from our waistcoats, we should pause 

And consider less our glory than its more immediate cause. 

Then we'll give consideration—but we'll never give enough— 

To the paste-and-scissors gentleman who circulates our stuff. 


Roland Park, Md. 


Strickland W. Gillilan. 
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PERSONAL. 


Edwards, whose 
letters, signed “Holland,” 
many newspapers 
country, had the misfortune to lose 
his beautiful home at Greenwich, 
Conn., in a distructive fire that swept 
the village on Friday. 


x. 3. New York 


appear in 
throughout the 


Mrs. Reuben Dailey, who is re- 
garded as one of the cleverest news- 
paper women of Indiana, and editor 
of the Jeffersonville Daily News, will 
sail for Europe to visit her 
daughter, who resides in London. 


soon 


L. V. Ashbaugh, general manager of 
the Clover Leaf dailies, was in New 
York last week on business. The 
Herald published an interview with 
him Sunday, in which Mr. Ashbaugh 
spoke enthusiastically on the business 
outlook in the West. 


Miss Amy Graham, musical critic 
of the Buffalo Times, is spending her 
vacation in Switzerland. 

Harry L. Scheff, classified advertis- 
ing manager of the New York Press, 
is making an automobile tour of the 
West. 





L. E. George, editor of the Fertilo 
(Mich.) Journal, is a candidate for 
the State Legislature. 


George Horace Lorimer, editor of 
the Saturday Evening Post, of Phila- 
delphia, has returned from a_ vaca- 
tion spent in Eustis Park, among the 
mountains of Colorado. He climbed 
Long’s Peak, and says the view from 
the summit was worth all the effort 
it cost. 





Col. Dick Maples, editor and pub- 
lisher of the National Rip-Saw, a So- 
cialist paper, addressed the State Far- 
mers’ Union at Lake City, Florida, 
July 17. Col. Maples is one of the 
heavy weights of the country, tipping 
the scales at about 400 pounds. 


Emerson P. Harris, editor of the 
Selling Magazine, is making an auto- 
mobile tour of New York and New 
England. He will spend two weeks 
at Rogers Rock, Lake George, as 
the guest of David Williams, of the 
Iron Age, and then proceed to the 
White Mountains. 


Frank L. Mayes, editor of the Pen- 
sacola (Fla.) Herald, who seconded 
the nomination of Bryan at Denver, 
has received many letters since he 
returned home from prominent Demo- 
crats complimenting him on_ his 
speech. 


George Wheeler Hinman, publisher 
of the Chicago Inter-Ocean, received 
the degree of LL.D. from Hamilton 
College, of which he is an alumnus, at 
the commencement held last month. 


Levi A. Miller, who, since 1883, has 
been connected with the circulation 
department of the Pittsburg Dispatch, 
has retired from active service. 


‘Meyer Solmson, editor of the Pine 
Bluff (Ark.) Graphic, is spending his 
vacation in St. Louis and Chicago. 


J. D. Henry, editor and proprietor 
of the London Petroleum World, has 
written a book entitled “Oil Fuel and 
the Engine,” which is devoted largely 
to showing the importance of pe- 
troleum for naval purposes. 


Nicholas Rivers, proprietor of the 
Diario de La Marina, a newspaper at 
Havana, arrived in New York on the 
steamer Montserrat July 3. 





WILLIAM WINTER ILL. 


The Famous Dramatic Critic Confined 
to a Hospital in Los Angeles. 

The many friends of William Win 
ter, for more than a quarter of a cen 
tury the dramatic critic of the New 
York Tribune, is seriously ill at a hos- 
pital in Los Angeles, Cal. 

Since the shock sustained in the 
Santa Fé wreck near Winslow, Ariz., 
on June 28, he has been in bad shape, 
though he has made great efforts to 
throw off his ailment. 

Mr. Winter went to California un- 
der contract to write a number of 
magazine and newspaper articles, and 
with the expectation of delivering sev- 
eral lectures. He has been unable to 
do any work other than writing a few 
letters, and his condition has grown 
steadily worse. 


STAFF NEWS. 
F. L. E. Gauss, for the last two 
years circulation manager of Mc- 
Clure’s Magazine, is now connected 
with the advertising department of 
that periodical. 


D. Cromett Clark, who has for some 
time past been employed in Augusta, 
Me., in the capacity of a newspaper 
correspondent, has accepted a _ posi- 


tion with the Portsmouth (N. H.) 
Evening Herald 
Capt. David Clark has been ap- 


pointed editor of the Textile Excel- 
sior, the organ of the Southern Cot- 
ton Manufacturers’ Association, at 
Charlotte, N. C. 





Harley Durr has been appointed 
editor of the Valley Blade, Elmwood 
Place, O. 

John D. Sherman has been made 
associate editor of the Chicago Inter- 
Ocean. 





NEW AUTOMATIC PRESS. 
Company Organized at Springfield, 
Ohio, to Place It On the Market. 
The Cartwright Automatic Press 
Company has been’ organized at 
Springfield, Ohio, with a capital stock 
of $500,000 for the manufacture of a 
printing press invention created by E. 
O. Cartwright. The invention has 
been perfected and tested with no lit- 
tle success. 
The incorporators are: C. F. Mc- 
Gilvray, of Springfield; Louis K. 
Fisher, of West Milton, O.; Emerson 
P. Jennings, of Philadelphia, and 
Charles G. Willis, of Chicago. 





Wordless Wonder. 

Truth was at the bottom of her well, 
but the Cost of Print Paper, shouting 
very loud, made her hear. 
“I’m going to help you!” declared 
the Cost of Print Paper. 
Of course Truth hurried right up— 
the way things were going she was 
mighty glad to be helped. 
“Easy enough!” the Cost of Print 
Paper went on in a breezy, confident 
way. “I’m making it so the newspa- 
pers would rather take the trouble to 
get things right in the first place 
than give up so much space to de- 
nials the day after.” 
“Dear me, this is very gratifying!” 
exclaimed Truth, rubbing her hands 
and beaming cordially—Puck. 





The office of the Hooker (Okla.) 
Advance was destroyed by fire re- 
cently. 
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MR. GILMORE, OF TEXAS. 


Wills Point Chronicle’s Editor Now 
President of State Press Association. 


Clarence E. Gilmore, who was re 
cently elected president of the Texas 
Press Association, is editor of the 
Wills Point Chronicle, a lively week- 
ly newspaper. Although Wills Point 
has a population of only 1,500, the 
Chronicle in 1907 had an average 
circulation of 2,811. This shows pret- 
ty conclusively that Mr. Gilmore un- 
derstands how to produce the kind 
of a newspaper that Texans want. 
Besides fulfilling the duties of edi- 
tor, Mr. Gilmore is a member of the 
House of Representatives of the 
Texas legislature. . 

He was born in Van Zandt County, 
October 26, 1872, and has resided in 
the county practically all the time 
since then. He has been engaged in 
the newspaper business fourteen 
years, the greater part of it on the 
Chronicle. He is married and has 
two children. 





WESTFALL GOES TO GLOBE. 


Representative of Newark News Be- 
comes Ad. Manager of Daily. 


Edward 


A. Westfall has been ap- 
pointed advertising manager of the 
New York Globe, succeeding Gay 


Bradt, who becomes advertising man- 
ager of the New York American. 
Mr. Westfall has been active in the 
advertising field for more than twelve 
years. He was formerly connected 
with the Brooklyn Times, which he 
left to assist M. Lee Starke in the 
representation of the latter’s list of 
evening papers. For the past seven 
years Mr. Westfall has been New 
York representative of the Newark 
(N. J.) Evening News. 

Mr. Westfall’s experience has given 
him a thorough knowledge of both 
general and local newspaper adver- 
tising, and he is accordingly excep- 
tionally well equipped to assume the 
management of the Globe’s advertis- 
ing department. 


BRIEF ITEMS OF NEWS. 

The Twin City Herald of Decatur, 
Ala., recently gave one hundred and 
fifty boys and girls a trip to Hunts- 
ville. 





The San Angelo (Texas) Daily 
Standard, on June 22, began the publi- 
cation of a Sunday morning edition, 
containing twenty-eight pages, with 
full Associated Press dispatches. 





OBITUARY NOTES. 

John Henry Shipman, for many 
years connected with the editorial 
staff of the New York World, died on 
Tuesday night at his home, in Brook- 
lyr, after an illness of less than two 
months. 

Mr. Shipman was born in Andover, 
Mass., on July 18, 1824. In 1866 he 
entered newspaper work and soon be- 
came night editor of the New York 
Sun. After nine years on the Sun Mr. 
Shipman went to the World, and was 
connected with the editorial staff of 
that paper until his last illness. He 
leaves his wife and one son. 


Dr. Frank Kraft, editor of the St. 
Louis American Physician, died in 
that city July ro. 


Peter B. Mead, ninety-three years 
old, a proofreader in the employ of 
Harper & Brothers for twenty years, 
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SITUATIONS WANTED. 


Advertisements unter this classification wil 
cost One Cent Per Word. 


HAVE HAD FIVE YEARS 
Experience on evening paper of 70,000 cir- 
culation and am now employed on morning 
and Sunday paper in town of 185,000 popula- 
tion, but want to make a change. sed to 
lots of hard work and can furnish best of 
references. A. B. 
troit, Mich. 


BUSINESS OPPORTUNITIES. 
ss A NEWS PICTURE FOR EVERY- 


DAY," in matrices, 75 cents a week. 
PRESS SERVICE, Norfolk, Va. 


ADVERTISING MEDIA. 


C., 145 Alfred street, De- 











NEW YORK. 


BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 
— in the State, outside of New York 
ity. 





WISCONSIN. 
THE EVENING WISCONSIN, 





Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 


THE DAILY TIMES. 
AND THE SUNDAY TIMES, 
SEATTLE, WASHINGTON. 
Brings best results for money spent for adver- 
tising In the Pacific Northwest. Published even- 
ings and Sunday morning. 


Classified ads. 10 cts. a line Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil. 





THE LOVEJOY CO., Established 1853. 
ELECTROTYPERS 


and Manufacturers of Electrotype Machinery, 
444-446 Pearl Stieet NEW YORK 





and at one time editor of a horticul- 
tural magazine, died in Brooklyn July 
19. 


Edward A. Jenks, formerly treas- 
urer and business manager of the 
American Press Association, and pub- 
lisher of Concord Monitor and States- 
man, died at Concord, N. H., Friday. 
He was seventy-eight years old, and 
had retired from business in 1892. He 
was formerly in- business in New 
York, Cincinnati and Vicksburg. 








Robert Davis, for sixty-six years an 
employee of the New York Evening 
Post, died on Saturday at his home 
in that city. 


Cc. W. S. Wilgus, editor and pub- 
lisher of the Ravenna (O.) Republi- 
can, is dead of tuberculosis. 


Paul Wright, editor of the Brady 
(Texas) Star, was drowned July 13 
while attempting to cross the San 
Saba River. 








COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 


Features in mairzice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 
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TIPS FOR BUSINESS MANAGERS. 


James Buchanan & Co., 








































































29 Bro idway, 


New York, will make up the list for 
the general advertising of Black and 
White Scotch Whiskey the middle of 


The New England cam 
paign has already been planned 


Septe mber 


The 
320 Broadway, 
ing in daily 


basis 


Consolidated 
New 


pape Ts 


Soap Company, 
York, is advertis 
an 


on exchange 


Thomas W. L: Boston, is 
starting a general 
paign for the 


through 


iwson, 
advertising 
Atlantic Coppe r 
the H. B. Humphrey 


cam- 
Com 
pany 


\gency, Boston. New England pa 
pers are being used. 
The Mead Agency, Chicago, is plac 


ing some advertising for Port Stanley, 


a suburb of Chicago. 


Brownell & Humphrey, Detroit, are 


handling the advertising of the North- 
ern Motor Car Company. 

The Long Island Railway, New 
York, is sending orders direct. 


The Mead Agency, Chicago, is plac- 
ing 210 lines four times for the Chi- 
cago & Northwestern Railway, same 
city. 

The Burrell 
Cleveland, 
inch ads for 
pany, 


Advertising 
contracting 
the B. F. 
Goodrich Tires, 
H. Hedge 
-second street, New York, 
lines for Dr. D. A 
Port, Conn. 


Company, 
is for forty 


Akron, O 


The Homer 
West Thirty 
is placing 2,500 


Williams, East 
N. W. Ayer & ‘Son, 


are sending out orders for 
tising the Alaska Packer’s Asso- 
ciation, San Francisco. The order 
for only thirty inches, but it 
likely that it will be followed with a 
much larger contract later on. 

Scott & Bowne, Scott's 
New York, a 
of small city 


Philadelphia, 
the adver 
of 
is 


Six is 


Emulsion, 


re making up its list 


dailies. 


now 


Boston, 


The Humphrey Agency, is 
sending out orders for Bretton 
Woods, a summer resort. 


Rudolph Guenther, 108 Fulton 
street, New York, will handle the ad- 
vertising of the Burham Safety Razor 
Company, same city 

The Lonnquist Advertising Agency 


of Spokane is placing page advertise 
ments in magazines for the Dela 
mothe © Distributing Company, of 
which N. Blackman Walton is man- 
ager. The company is an auxiliary of 
the Delamothe Art Novelty Company 
of Spokane, which metalizes natural 
roses and other flowers so they will 
retain form and shape. Mr. Walton 





THE 


THE ADVERTISING WORLD. 


the company 
in an advertising campaign in tl 
12 months. 


says will el $50,000 
1 


e next 


NOTES OF THE AD. FIELD. 

It stated that the circulation 
the Scranton (Pa.) Tribune 
doubled under the management of 
D. Towne and Arthur Tomalin, who 
took of that paper last Jan- 
wary 


of 
has 
R. 


is 


charge 


Clayton P. Chamberlain, business 


|} manager of the Hartford (Conn.) 
Times, was in New York this week. 
W H. Porterfield, publisher of the 





Goodrich Com- | 


Company, | 


Sacramento Star and several other 
coast papers, is in the East in the in- 
terest of those publications. 


John R. Ross, the genial manager 
of the Charlotte (N. C.) Observer, is 
in New York calling on the different 


agencies with his New York repre- 
sentative, Robert Macquoid, and has 
already captured several big contracts. 


\. D. Bishop, advertising manager 
Denver Post, was in New York 
Mr. Bishop will make a 
trip to Boston and call on the dif- 
ferent general advertisers in the inter- 
est of that paper. 


of the 
this week. 








manager of 
was in New 


business 
Journal, 


Hal Gaylord, 
the Kansas City 
York, this week. 


E. A. Berdan, Eastern representa- 
tive of the Cincinnati Times-Star, has 
gone to Cincinnati, where he will at- 
tend the official notification of W. H. 
Taft. 

Chicago, has been ap- 
pointed Western representative of the 
Cleveland News. 


I. S. Wallis, 


C. F. Seidel, of the New York Jour- 
advertising staff, is spending his 
at Lake Hopatcong. 


nal’s 
vacation 


\. J Dorley has been appointed or- 
der clerk of the Clagnu Painter Jones 
Co., Chicago 

Will Buy a Silver Service. 

In resolution 
adopted by the As- 
sociation, the editors of that State are 
hard at work in an endeavor to raise 
a $10,000 fund with which to buy a 
silver service for the battleship Mis- 
sissippi. 


accordance with a 
Mississippi Press 


The publishers of the Dulvth 
(Minn.) Herald have begun the pub- 


lication of the Herald Hustler, for 
the benefit of the carriers and news- 
boys who distribute that papcr. It 


is a small fclio with a cartoon on the 
front page and pictures of several of 
the boys on the inside pages. 





























THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTII OF 


MAY: 

ITEM - - 23,779 ins. 
SECOND PAPER......... 17,798 ins. 
oo I 2 Sea 14,203 ins. 
FOURTH PAPER......... 13,203 ins. 


The Item guarantees advertisers a 
larger total circulation than any other 
New Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. 


SMITH & t UDD 
FOREIGN ADVERTISING REPRESENTATIVES, 
Brunswick Bldg 3d Nat. Bank Bldg Tribune Bidg 
New York. St. Louis. Chicago. 











SAN ANTONIO 
GAZETTE 


The Light claimed in the E. & P., 
May 16, to have carried 123,928 agate 
lines of advertising for April. 

The Gazette carried 199,780 lines. 

The Gazette prints 6 days, the Light 
%. 


The Gazette declared a 20 per cent. 
dividend in April for its last fiscal year. 
Comparing last issue, May 23d, Light 
carried 1,274 lines foreign, Gazette. 
3.360 lines. The Light carried total 
4,326 lines, the Gazette, 11,956 lines. 


All foreign business handled direct by 
F. J. STUART, Bus. Mer. 














EDITOR AND PUBLISHER. 


NEW YORK’S PRINTING RIVAL. 


The Value of the Output of Nash- 
ville’s Presses Exceeds $8,000,000. 


Nashvile, Tenn., stands next to 
New York in the amount of printed 
matter turned out each year. <Ac- 


cording to figures recently compiled, 
the amount of capital interested ex- 
ceeds $5,000,000, and the value of the 
output is $8,000,000. 

Within the corporate limits 
Nashville three dozen printing 
publishing establishments are 
busy supplying the wants of 
thousands of patrons in most 
States and in a number foreign 
countries, this city, being the 
headquarters of various religious de- 
nominations, a vast amount of litera- 
ture in the interest of the churches 
represented is distributed from this 
pomt. The commercial and_ other 
work done here most exten- 
sive character, to all 
tions. 

The churches represented in Nash- 
ville by boards of publication, under 
whose management many weekly and 
monthly papers and other literature 
are isued, are the Presbyterian, Cum- 
berland Presbyterian, Christian, Bap- 
tist, Methodist, Pentecostal Mission, 
Seventh Day Adventists, African 
Methodist, and others. The publish- 
ing houses of the various denomina- 
tions are large and attractive struc- 
tures, which contain expensive ma- 
chinery and all other requirements of 
institutions doing business on a great 
scale. 

From these establishments are sent 
to every portion of the United States 
and to many foreign countries period- 
icals and other matter designed to 
advance the of Christianity. 

The three newspapers issued 
in Nashville occupy commodious 
homes, which are admirably equipped 
throughout. Linotype machines and 
the fastest of presses, costing thou- 
sands of dollars, and other me- 
chanical supplies of much value, to- 
gether with large editorial and repor- 
torial staffs, and business and circu- 
lation forces, place Nashville in the 
vanguard of journalism in the South. 

The business of ten of the local 
concerns in the commercial printing 
and binding line is the largest in the 
Southern States. Complete engrav- 
ing plants are operated by a dozen 
of the local concerns, and the work 
done is equal to that produced in any 
portion of the United States, the ar- 
tists and others engaged being men 
of superior attainments. Lithograph- 
ing of the highest class is executed by 
seven establishments, and orders for 
this work come from many quarters. 


of 
and 
kept 
many 
of the 
of 


as 


of a 
goes 


1s 


and sec- 


cause 
daily 
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ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 
amination of their circulation and 
have received certificates showing the 


























actual circulation of their puyblica- 
tions: 
CALIFORNIA. 
BULLETIW ........ PESES eapee San Francisco 
CONNECTICUT. 
TELEGRAPH..............++.+-++--Mew 1 London 
FLORIDA. 
TROT OE noi cscccsccncccvesess ..,,.3acksonville 
GEORGIA. 
| PR ere peteeee Augusta 
ILLINOIS 
___ rere 
KANSAS 
a... ee 
LOUISIANA. 
IN < w 05s 0g 0pende'es hu cbagesasonse New | Orleans 
NEW JERSEY. 

JOURNAL Ltttrsteeetenpeseeeseeseeess Elizabeth 
NEW YORK. 

at PRES: Fare Buffalo 


NORTH CAROLINA. 











PEO 5b cas bet gyad ens ykn wes cae ea bae Charlotte 
PENNSYLVANIA. 
EEE 5 Spe vockedssevedessiocs Philadelphia 
GERMAN GAZETTE. . SpAvaabnaveneee Philadelphia 
CEE Dou lus cnesaseoesbionccaaenl Altoona 
MORNING DISPATCH. swbbsoeeeebeusteewan Erie 
| DISPATCH .........++++ seeeeeeees .-- Pittsburg 
TENNESSEE 
NEWS-SCIMITAR ...... hddedentonaed Memphis 
TEXAS. 
GRRE 6 ov cnncses cenvevvcscesecs San Antonio 
DEE |, dndescbcssasewcertenecoueheesace Houston 


NATIONAL CO-OPERATOR & FARM JOURNAL 
Ft. Worth 





VIRGINIA. 
TIMES-HERALD ................ Newport News 
LEDGER-DISPATCH ..............0.-. Norfolk 

WASHINGTON. 
ED scscine senessn< ® eomrmes 
‘WEST VIRGINIA. 
DEE” 2 sents auth sabes aeeeteest Charleston 
WISCONSIN. 
EVENING WISCONSIN ............ Milwaukee 





The Utica Sunday Herald has in- 
stalled a new model 32 page Hoe 
press with a capacity of 30,000 papers 
an hour up to sixteen pages, and half 
that number from sixteen to thirty- 
two. Upon this press is also printed 
the Utica Herald-Dispatch. 











in the whole State. 
It carried 350,597 inches of Adve 
ing the year. 


ITS AVERAGE DAILY CIRCUL 
YEAR W 


7 0 66 ot 88 


The one paper necessary to cover 


The Times-Herald 


S. L. SLOVER, Prest. H 





THE LEDGER-DISPATCH 


BROKE ALL RECORDS IN 1907 


Of all the newspapers in the State of Virginia, THE LEDGER- 
DISPATCH during 1907 made the greatest gains. 
100,000 separate Want Advertisements, more than double the number 
carried by all other papers in Norfolk ‘and more than any other paper ~ 


that continues to show substantial gains in every department every year. 


Norfolk-Newport News Publishing Corporation 


It carried nearly 


rtising, or over 17,000 columns, dur- 


18,929 


The one pager 


ATION FOR THE 


7 6 6 6 . 


Norfolk and vicinity. 


The Leading and only Afternoon Paper of 
Howpert News, under thesame a 





ARVEY L. WILSON, V.-Prest. and Editor 
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POWER OF PUBLICITY 


GREATEST FORCE IN THE IN- 
DUSTRIAL LIFE OF THE NA- 
TION, SAYS STARKE. 





More Money ‘tome for Advertising 
Than for Any Other Business Get- 
ter--The Influence of Suggestion— 
Work of the Press Agent—Story 
That Produced 7,000 Lines of Free 
Avertising for the Lyric Theatre. 


M. Lee Starke, who has long been 
identified with the advertising busi- 
ness in New York City, contributes 
an interesting article on “The Horse- 
power of Advertising” to the August 
number of Van Norden’s Magazine. 

After stating that advertising: is the 
greatest force in the industrial life of 
a nation, as is proved by the fact that 
a larger amount of money is invested 
in it annually than in any other field, 
Mr. Starke proceeds to discuss the 
sources of its power. The greatest 
force in advertising, he says, is sug- 
gestion through which human inter- 
est is aroused. Continuing, Mr. Starke 
writes as follows: 

“It must be borne in mind that to 
get the full benefit of the power of 
suggestion it should be 


so made as 
to arouse curiosity. To cite an in- 
stance: When in London a few years 


ago I observed one advertisement dif- 
ferent from the rest. It was every- 
where—in the 


dailies, magazines, 
weeklies, and on- billboards and 
‘buses. It made a suggestion and 


aroused curiosity in one sentence, 
‘Monkey Soap Won't Wash Clothes.’ 
WHY THEY 


BOUGHT MONKEY SOAP. 


“This soap has an enormous sale 
throughout Great Britain. Why? It 
strongly suggested that it was not 


made to wash clothes, and immediate- 
ly aroused curiosity on the part of the 
people to know what Monkey Soap 
was made for. The housewife could 
not rest until she found out what 
Monkey Soap would do. And when 
she found it was scouring soap, 
was sure to test it. 

“Advertisers must finally come to 
the great problem of making their 
suggestions direct to the people. First 
in importance comes the clean daily 
paper that carries the suggestion into 
the family circle at leisure moments 
in parlor or library, where no 
man is ever permitted to enter. 

“Second, the great magazines and 
weeklies, with their wonderful circula- 
tion and influence, coming into the 
home once a week or once a month, 
remaining there to suggest, perma- 
nently, through well written and illus- 
trated advertising, the needs of the 
household. 

“Then come the billboard and out- 
door signs, to photograph permanent- 


she 


sales- 








Has a Business PULL 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,500,000, 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 

INSURE prompt RETURNS. 

SPECIAL raat 

Wattace G. Brooxg, Horace M. Forp, 
236 Fifth Ave., Marquette Bidg., 
ew York. icago. 














ly upon the mind the suggestions 
given through these other agencies. 
Then comes the street car, that pre- 
sents to the reader daily on his way 
to and from business, shopping or 
visiting, a panorama of clever sugges- 
tions which but knit together the 
other three great forces outlined. 

ONE 


MEDIUM NOT ENOUGH. 


No sane advertiser puts all of his 
money into any one medium. Each is 
helpful to the other and is necessary 
in its proper place to secure profit- 
ably publicity. No one medium has 
a corner on the publicity market.” 
Concerning the work of the press 
agent, Mr. Starke has this to say: 
“Almost every public man of any 
importance who finds it necessary to 
keep in the public eye, not only needs, 
but employs a press agent. Some few 
act their own press agent. All 
theatres have clever press agents. 
Here is a sample of thousands of dol- 
lars’ worth of reading notices secured 
from New York daily papers, without 
cost, recently for the Lyric Theatre. 
“About the middle of last month I 
was interested and afterward amused 
in reading accounts of a strange event 


as 


which all the evening papers and 
morning papers I read printed at 
great length. Briefly, it was as fol- 
lows: 


“A beautiful and unknown 
woman had been left with a 
Side physician at his house at an 
hour that morning, about’ three 
o'clock, by two unknown men, wear- 
ing fur coats and evening clothes, 
who hurried away without a word of 
explanation after seeing the girl inside 
the doctor’s door. 


young 
West 
early 


HOW A MYSTERY 

“The mysterious patient was found 
to be unconscious, probably suffering 
from aphasia caused by a_ sudden 
mental shock. She was placed in bed 
under the charge of a trained nurse 
and the police were notified. The 
evening papers went into hysterics 
over this happening. There was 
nothing on or about the young wo- 
man to lead to her identity. Who 
was she? Where did she come from? 
What had occurred to render her un- 
conscious for so long a time? 

“Next morning the daily papers all 
had long articles explaining the ‘mys- 


WAS WORKED UP. 


tery.” She had been identified at mid- 
night as Mabel Wilber, playing in 
‘The Babes and the Baron,’ at the 
Lyric Theatre. -To prove her cour- 


age she had wagered she would pass 
the night in the chamber of horrors 
at the Eden Musee. This she tried to 
do, smuggling herself in among a par- 
ticularly grewsome group when no 
one was near, but soon after midnight 
her overwrought nerves rebelled and 
she cried out in the darkness. 

TAKEN TO A PHYSICIAN. 

The phlegmatic German watchman 
heard her, found her and forced her to 
leave and go out alone into the night. 
The two strange men had probably 
found her wandering about in a de- 
mented state, and had taken her to 
the physician's out of kindness. 

“Over 7,000 lines were printed by 
New York morning papers alone. So 
was a big ad scored for the play— 
also for the actress—and she _ got 
many recalls at the theatre that eve- 
ning. 

“Generally speaking, the functions 
of a press agent are to promote pub- 
licity for his clients in the reading 
columns of the newspapers and maga- 
zines. But he is entirely different 
from most advertising agents. He 
creates ideas, executes them and de- 
livers the goods in the shape of pure 





THE EDITOR AND PUBLISHER. 






reading, that which cannot be bought 
in the leading papers at any price. 
The press agent is not a new innova- 
tion by any means. Circuses had 
press agents before I born. 
‘Tody’ Hamilton is a type of the 
amusement press agent, and nearly 
all theatres and amusement com- 
panies have press agents. 


was 


QUALIFICATIONS OF A PRESS AGENT. 
must be 


newspaper 


‘A good press agent 
a first-class, all-round 
man; he must be versatile and have 
a strong imagination; he must be a 
good writer; he must have executive 
ability and also a large acquaintance 
among newspaper men. 





“Editors don’t object to the work 
of an intelligent press agent. If they 
get a story, no matter through what 
channel, and have plenty of opportu- 
nity to verify it and chew it over and 
then print it, they have no right to 
protest if they wake up later and find 
they have given someone a first-class 
ad. In most cases they know it 
press-agent work, but their apprecia- 
tion of the value of the story is 
greater than the objection to the free 
ad. 

“Press-agent work is recognized as 
legitimate, per One of the big- 
gest technical educational institutions 
in the country has a regularly estab- 
lished press bureau. 
is recognized as legitimate by law.” 


is 


se. 


CLUBS AND ASSOCIATIONS. 


One of the features of the cénven- 
tion of the Georgia Weekly Press As- 
sociation, held at Gainsville July 14 


and 15, was an old-fashioned barbecue. 
The attendance at the several sessions 
was large and the papers read were 
unusually interesting. IF. L. Seely, of 
the Atlanta Georgian, contributed an 
original poem on “News Gathering in 
Georgia.” 


of Montgomery and Bucks Counties, 
Pa., had an enjoyable trip to Holly 
Seach, Ocean City, Sewells Point and 
other summer resorts last week. 














THE WATER WAY 


BETWEEN 


BUFFALO AND DETROIT 


The D. & B. Line Steamers leave Buffalo 
daily at 5:30 p. m., (eastern time) and Dew 
week daysat5: Op. m., Sundaysat 4:00 b 
(central time) reaching their destinati < 
the next morning. Direct connections with 
ea-ly morning trains. Lowest fares and 
superior service to all points west. 


Rail Tickets Availablo on $s 
All classes of tickets sold reading via 
Michigan Central, Wc bash and Grand Trunk 
Railways between Puffalo and Metroit, in 
either direction will be ‘accepted for trans- F— 
portation on D, & B. Line Steamers, 
Send twocent stamp for illustrated pam- 
phiet ond Great Lakes Map. 
Address L. G, Lewis, G. P. A., Detroit. 


Detroit & Buffalo Steamboat Co. 
PHILIP H. MCMILLAN, As Ae pores 
VICE PRESIDENT, 
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to Duluth, Francis, 
Edmonton, 
other Western 
110 people in the 
will cover a dis- 


Winnipeg, Fort 
Humbolt, Prince Albert, 
Salf, Strathcona and 
points. There were 
party and the trip 
tance of 3,460 miles. 
F. E. the Batavia 
(U.) Herald, will give a luncheon at 
Chicago the first of August to the 
members of the Eleventh District Re- 
publican Editorial Association. 


editor of 


Marley, 


The annual excursion of the Arkan- 
Press Association has been post- 
poned until November. 


The Denver Club attended 
breakfast given July 12 in honor 
of Augustus Thomas, playwright, poli- 
tician and former newspaper man. 


sas 


Press 
a 








THE BRITISH AND COLONIAL PRINTER 
AND STATIONER 
Established 1878. Every Thursday. 
W. JOHN STONHILL & CO., £8 Shoe Lane, 
London, E. C. 
A WEEKLY JOURNAL of Home, 


and Foreign Printing, Engraving, 


Colonial 
Stationery 


and Bookmaking Trades’ Intelligeuce, Me 
chanical and other Inventions Illustrated, 
Novelties in Stationery, Books and 300k 
Manufacturer Patents, Gazette and Finan- 
cial Trade News. 

Anuual Subscription (52 issues), post free, 
$5.00. 


The Leading Paper in the United Kingdom 
for the Printing, Engraving, Stationery and 


Allied Trades, 
SOME TRADE OPINIONS. 
“A representative printers’ paper.’’—In 
land Type Foundry, St. Louis, Mo. 
“We do not doubt but that the P. and S. 


is a good printers’ journal wherein to adver 
tise our machinery.’’—VDaul Shniedenwend & 
Co., Chicago. 

“Very popular publication.’’—Challenge 
Machinery Company, Chicago. 

“The leading journal in England, so far as 
typographical matters are concerned.’’—Me 
Miilan Machine Company, Ilion, N. Y. 

“We assure you we appreciate your pub 
lication.”’—Chandler-Vrice Company, Cleve 
land, O. 

“We have long understood the B. and C. 
I’. and S. to be the leader of its class in the 
kingdem.’’—Conger Engraving Vlate Com 
pany, Linneus, Mo. 

American firms coutemplating opening up 
foreign trade should place their announce 


menis in this paper. 


Rates on application to ALBERT O'DON- 





F orty piccdliiitiens of the Press League | 


The annual excursion of the Min- 
nesota Editorial Association left St. | 
Paul July 17 for a two weeks’ trip | 
24 HOUR: 
QUT OF 240°) 


OGHUE, 317 W. 124th St., New York. 
Send for sample copy. 






















































<= 
POWERS PHOTO ENGRAVING CO 


154 NassauSt NY. Tel. 4200-4 Beekman 











tHe (HEMICAL ENGRAVING (0 


9 ~15 MURRAY ST. NEW YORK 
ARGE 
on 


EXECUTED 
Prony 


OWESr 





LEPH@NES-1551 &1552-CORTLAND 








writing for literature describing it. 


CHICAGO 





There are a whole lot of points about “THE KOHLER SYSTEM” 
which make it well worth the while of any one in the printing business 


KOHLER BROTHERS, Electric Newspaper Engineers 
NEW YORK 


LONDON 
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We Can Assist You 


If you have decided upon a Vigorous Economy and Progressive Policy 


“On Time” 


The watchword of every newspaper changed to 


**Ahead of Time” 


More time for Editorial and Advertising Staffs. More time for Composing 
Room. A better product of Stereotyping in a shorter time with less labor. 
Presses started quicker. Editions off earlier with less trouble and waste. 
Your paper on time to catch mails; Earlier on the streets; distributed 
earlier. 


For full particulars concerning 


The Junior 
Autoplate- 
Autoshaver 
Equipment 


The Campbell Company 
HENRY A. WISE WOOD, President 
One Madison Avenue, New York City 




















